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	Dear Teresa White,

New Lead Paint Renovation Rule to Affect REALTORS® and Property Managers

A rule issued by the Environmental Protection Agency (EPA) requiring the use of lead-safe practices for renovation work goes into effect this Thursday, April 22. Under the rule, contractors performing renovation, repair and painting projects that disturb lead-based paint in homes built before 1978 and certain other properties, must be certified and must follow specific work practices including testing, to prevent lead contamination. To learn more about these regulations and how they will affect real estate transactions, Click HERE to access short webcasts offered by NAR. Information, including a compliance guide, is also available through the Environmental Protection Agency at epa.gov.
Initial Thoughts on Health Reform’s Impact By Robert Freedman,Senior Editor, REALTOR® Magazine
Health insurance reform will surely be controversial for a long time to come but now that it’s in effect, what does it mean to REALTORS®?
Existing Coverage - First, if you buy your own coverage and have a policy you like, your coverage is grandfathered, so you’re set and need to do nothing.  If you’re a broker and already offer health insurance to your salaried workers, you may continue to offer your existing plan. It’s also grandfathered; you may continue to enroll new employees and terminate employees who leave your firm without jeopardizing your grandfathered status.
Ratings and Standards - Second, the law creates a uniform, national set of insurance ratings and underwriting standards. These new rules spell out the criteria that insurers can use when evaluating applications for individual and small-business coverage. The goal is to create a set of rules that more closely resemble what today are generally the rules applicable to large group policies.  Insurers can still charge different premiums based on the risk factors you bring to the table such as age, the type of policy purchased, and geographic area, but the cost differentials are greatly curtailed, from about 30:1 to 4:1 in some cases (meaning, an insurer can’t charge you, say, 30 times what it charges someone much younger than you). Also, insurers can no longer deny coverage or base premiums on a preexisting condition or your claims history or gender.
Expanded Markets - Third, the law seeks to expand the individual and small-business insurance markets, which are the markets through which real estate brokers and sales associates principally shop for coverage. The goal is to increase access to affordable coverage by increasing competition among insurers by expanding the pools of insureds, encouraging them to enter new markets, and by allowing the markets to cross state lines. The eventual goal is to merge the individual and small group markets into one larger market. In any case, as an independent contractor, you’ll be able to shop for coverage in both the individual and the small-business markets, so your options are expanded.
Exchanges - Fourth, the law creates the insurance exchanges that received so much attention in the media. These are in effect the new insurance marketplaces through which individuals and small employers shop for coverage. Because insurance ratings and underwriting standards are made more uniform, shopping for coverage through the exchange’s online services or through an insurance broker is simplified, at least in theory, because comparison between plans is made easier.
Mandates - Fifth, the law requires you, as an individual, to buy health insurance (that’s how the pools of insureds are to be increased) and gives incentives to businesses to make health insurance available to their employees. That means you’ll have to buy coverage if you don’t already have it or face a penalty unless you can show you can’t get coverage for less than a certain percentage of your income—10 percent—or would otherwise face a financial hardship. If you can’t get an exemption for one of these reasons, you pay a fine if you fail to get insurance.
The employer mandate covers businesses with more than 50 employees. Most real estate brokerages, as small businesses with fewer than 50 employees (the sales associates, as independent contractors, don’t count against the employee total), are expected to be exempted from the mandate. Large employers subject to the mandate that fail to comply face a penalty. Affordability credits, to help offset costs, are available to both individuals and very small employers, including very small nonprofit associations that are employers. So, some local associations of REALTORS® could be eligible for the tax credits, too.
The new law clocks in at about 1,000 pages, so there’s a lot to it and not all of the provisions kick in at once, so it will be years before you feel the full effect of the changes. Look for more coverage in the May 2010 issue of REALTOR® Magazine, which you should see in mid-April. More detail is available from NAR on REALTOR.org. by Clicking HERE 
NAR MID-YEAR MEETINGS AND TRADE EXPO
The National Association of REALTORS’ annual mid-year meetings are May 10-15 in Washington, D.C.  FREE to NAR members. This year’s theme is “Advance Your Business, Your Industry and Your Association”.  To plan your trip, visit: http://www.realtor.org/midyear.nsf
Flood Insurance Update 
On April 15, 2010 Congress passed, and President Obama signed, legislation to renew the National Flood Insurance Program (NFIP) through May 31, 2010. Congress allowed the NFIP to expire on March 28, 2010. By law, flood insurance is required for the purchase of real estate in a 100-year floodplain. The lapse in flood insurance resulted in many delayed, and even cancelled, transactions. During the lapse period NAR worked with Federal agencies, GSEs and bank regulators to clarify what lenders and insurers may and may not do to help work through the program's expiration. NAR will work closely with our congressional allies to help ensure a lasting reauthorization and extension prior to the May 31 deadline. 

Visit NAR's Homepage on Natural Disaster/Flood Insurance 
DE LICENSE RENEWAL PERIOD ENDS APRIL 30TH !!
Is locating continuing education classes which offer Delaware elective credits a challenge for you?  Take advantage of earning DREC approved and PA Acceptable real estate CE credits without leaving your home or office via internet-based courses, just click HERE for more info. Upon completion of each course, you must complete an Arello course evaluation and forward to NCCBOR. Once you have all your credits just click HERE to start the process to renew your DE license!  
Now access TREND using the Firefox web browser version 3.6.2 or higher.  
We understand that the inability to use a different browser to conduct MLS business has been a concern for the TREND community for some time.  

In addition to Internet Explorer and Firefox, you can access TREND using other browsers such as Chrome and Safari. However, our help desk will not offer support for any browser other than IE and Firefox, and we cannot guarantee that TREND will work as intended using a non-supported browser.  

 And since you can now use Firefox, you will also be able to access TREND on your Mac, adding the ability to use a Mac, in addition to a PC or Mobile device, aligns with TREND's objectives of expanding the accessibility options for you to conduct your day-to-day business.

 
SUPRA ANNUAL INVOICING
Supra ActiveKey holders will be invoiced annual fees on April 15th. For billing information 24 hours a day, 7 days a week, visit: https://supraweb.suprakim.com. This link can also be accessed from www.supraekey.com.  If you have any questions, please contact support specialists at 877-699-6787. 
Fedex Office Offers REALTORS® Tools Needed to Succeed and Save

NAR's REALTOR Benefits® Program is pleased to announce the addition of FedEx Office (formerly Kinko's) to its roster. FedEx Office offers a variety of services that can help you, as a real estate professional, in your everyday marketing activities. And now REALTORS® can save up to 20% on select copy and print services as well as up to 10% on select other services such as signs and graphics and direct mail*.
Here are just a few examples of how FedEx Office can help you: Advertise your agent services with flyers and more. You can create flyers, full-color listing brochures, business cards and magnets for your prospective and past buyers, and real estate signs that help you close the deal. Plus, with over 1,800 FedEx Office locations nationwide, it's easy to pick up your order on your way to a client. Stay in touch with buyers and sellers. Direct mail can be a powerful marketing tool to keep your name top of mind with clients. Send letters, newsletters, or postcards of "New Listings", "Just Sold" or "Recently Reduced" properties. Whether you target existing clients or an entire neighborhood of prospects, you can generate referrals and connect with those who want to buy or sell. You write your message and our team will do the rest – fold, insert and mail. We'll even check your address list to ensure you're not spending money on undeliverable mail. Help clients locate your property listing. Make it easy for potential homebuyers and commercial clients to locate your open house or event. Place oversize banners on the front door and customized real estate signs on sidewalks, street corners and in front of the property. We'll print the eye-catching signs you need so you can focus on closing another deal. Plus, our extended hours let you drop off and pick up your order during the day, night or on weekends. Offer sell sheets with property details. Create compelling sell sheets and property brochures for interested buyers with our Print Products. Choose full-color options and photo-friendly paper to ensure photographs you include deliver the maximum impact. When your print job is complete, use our local pickup and delivery services to have your order delivered to you.
Sign up now and save. Did you know that FedEx has been a proud participant in the REALTORS Benefits Program® since 2002? Take advantage of your member discounts of up to 26%** on select FedEx® shipping services and now you can save up to 20% on select FedEx OfficeSM services. Enrollment is free, and there are no minimum requirements to receive or maintain you discounts. To enroll today, go to fedex.com/nar or call 1.866.869.1171. When you enroll, please provide code: LCRS8P14. Enroll today and start saving!
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